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Conditional Use Permit-Alcohol (CUB) 
Additional Information/Findings 

14054 W Ventura Boulevard 
 
Michael Christopher LLC (A)(O) 
3143 Dona Sarita Place 
Studio City, CA 91604 
 
FE Design & Consulting (R) 
327 E. 2nd St. #222 
Los Angeles, CA 90012 

Sherman Oaks – Studio City – Toluca Lake – Cahuenga 
Pass Planning Area 
Zone:    C2-1VL 
D.M.:    165B153 
C.D.:     4 
Legal Description: Lot 1 & Lot 2 Arb 1, Block B, Tract TR 
4954  
 

   
REQUEST 
 
A Conditional Use to permit the off-site sale of a full line of alcoholic beverages and the on-site tasting of a 
full line of alcoholic beverages in conjunction with a 965 s.f. store. 
 
A Conditional Use to permit hours of operation from 8 a.m. to 12 a.m. daily in a mini-shopping center. 
 
BACKGROUND 
 
The subject property is a flat, rectangular-shaped parcel made up of two tied lots, being a total of 10,268.488 
sq. ft. and having a frontage of 93.36 feet along the south side of Ventura Boulevard and 110 feet along the 
east side of Hazeltine Avenue. The property is zoned C2-1VL and is developed with a one-story multi-tenant 
commercial building with associated surface parking. The subject request is for a new specialty liquor store, 
“Bottle Dojo,” which will take up the space that was most recently a pharmacy. The applicant, Mario 
Guddemi, is also the property owner. He and his partners have an extensive history in the restaurant industry 
in Los Angeles – they also own Local Peasant in Sherman Oaks and Woodland Hills, Black Market in Studio 
city, Scopa Italian Roots and Old Lightning in Marina Del Rey, Dama Fashion District in downtown, and The 
Chestnut Club in Santa Monica. Through their experience in the restaurant industry, they’ve gotten the 
chance to learn about some unique alcohol brands. They realized that many of their favorite brands are only 
available to consumers at restaurants and bars and can’t be found at stores. In response, they are proposing a 
new store which will specialize in high-end and hard-to-find alcohol products. They do not intend to compete 
with major chain stores or neighborhood liquor stores; they want to be a destination for customers that either 
want a specific product they can’t find elsewhere, or for customers looking for something unique for a special 
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occasion or a gift. The plan is to sell a full line of alcoholic beverages, so we are requesting a Type 21 license to 
allow a full line of alcohol for off-site consumption. Since they will focus on unfamiliar products, they would 
also like to have on-site alcohol tastings using a Type 86 license. This license allows certain qualified suppliers 
to conduct “instructional tasting events” at off-sale retail locations, and to provide tastes of alcoholic 
beverages to consumers under very specific conditions, restrictions and limitations. While a Type 86 license is 
applied for and held by a retail licensee, its core privileges require the involvement or participation of a 
qualified supplier.1  The ABC places strict restrictions on tastings held under a Type 86 license, including: 

• No charge of any sort shall be made for tastings at an instructional tasting event. 
• An instructional tasting event may only take place between the hours of 10 a.m. and 9 p.m. The city 

or ABC can further limit these hours. 
• At all times during an instructional tasting event, the instructional tasting event area shall be 

separated from the remainder of the off-sale licensed premises by a wall, rope, cable, cord, chain, 
fence, or other permanent or temporary barrier. The type 86 license-holder shall prominently display 
signage prohibiting persons under 21 years of age from entering the instructional tasting event area. 

• A single tasting of distilled spirits cannot exceed one-fourth of one ounce and a single tasting of wine 
cannot exceed one ounce.  

• No more than three tastings of distilled spirits or wine shall be provided to any person on any day. The 
tasting of beer is limited to eight ounces of beer per person per day.  

 
Mario and his team are excited to bring this new concept to Sherman Oaks. They hope this store will be a 
source of pride to the local community, and will give neighbors the chance to discover new products to enjoy 
at home. The table below illustrates the requested details of this application: 
 

 New Approval 
Use Retail 
Square Footage 965 sq. ft. 
Unit/Address 14054 W Ventura Blvd 
Hours of Operation 8 a.m. to 12 a.m. daily 
Type of Alcohol Type 21 License- Full Line Off-Site 

Type 86 License - Instructional Tasting full line 
Food None 
Seats None 
Live Entertainment None 
Off-Site Sales  Yes, full line of alcohol 
Private Parties None 
Census Tract 1412.02 
Neighborhood Council  Sherman Oaks 
Council District CD-4 – Nithya Raman 

 
1 https://www.abc.ca.gov/wp-content/uploads/2019/06/Advisory-Type-86.pdf 
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SURROUNDING PROPERTIES 
 
Property to the north of the subject property (#161 on the radius map) is zoned [T][Q]C2-1VL and is 
developed with a one-story commercial building housing a grocery store and a bank. 
 
Property to the south (#118) is zoned [Q]RD3-1 and is developed with a single-family home. 
 
Property to the west (#105) is zoned C2-1VL and is developed with a one-story commercial building housing 
a drug store. 
 
Property to the east (#114) is zoned C2-1VL and is developed with a one-story commercial building housing a 
dry cleaners. 
 
CIRCULATION 
 
Ventura Boulevard, fronting the subject site, is designated as a Boulevard II with a 110-foot right-of-way 
dedication and all improvements including curbs, gutters, sidewalk, and street lights. 
 
Hazeltine Avenue, the side frontage, is designated as a Local Street-Standard with a 60-foot right-of-way 
dedication and all improvements including curbs, gutters, sidewalk, and street lights. 
 
RELATED PRIOR CASES 
 
Subject Property:  
 
ZA-1989-194-PAB - On February 28, 1989, the Zoning Administrator approved the request for the 
property located at 14058 Ventura. There are no publicly available project documents. 
 
Surrounding Property:  
 
ZA-2010-309-CUB - On May 12, 2010, the Zoning Administrator approved a Conditional Use Permit to 
allow the sale and dispensing of a full line of alcoholic beverages for on-site consumption in conjunction with 
the continued operation of a 3,800 square-foot restaurant in the C2-1VL and R3-1 zones, with hours of 
operation from 11 a.m. to 1 a.m. Monday to Thursday, 11 a.m. to 2 a.m. Friday and Saturday, and 11 a.m. to 11 
p.m. Sunday, for the property located at 14015 West Ventura Boulevard. 
 
ZA-1995-0394(CUB) - On September 20, 1995, the Zoning Administrator approved a conditional use to 
permit the continued sale and dispensing of alcoholic beverages for on-site consumption, in conjunction with a 
3,800 square-foot restaurant and 500 square-foot patio area (Cafe Cordial) with live entertainment, for the 
property located at 14015 West Ventura Boulevard. On November 30, 1995, the Zoning Administrator 
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issued a Letter of Correction to state the hours of operation to be read as follows: The facility may operate 
between the hours of 11 a.m. and 1 a.m. Monday through Thursday, 11 a.m. and 2 a.m. Friday, Saturday, and 11 
a.m. and 11 p.m. Sunday. The restaurant may also remain open until 2 a.m. on day or eve of New Years, the 
4th of July, Labor Day and Christmas.  
 
ZA-1985-0652(PAD) - On September 20, 1985, the Zoning Administrator approved an interpretation of 
conditional use status and the approval of plans which has the status of an approved conditional use site for the 
sale of alcoholic beverages for consumption on the premises, for the property located at 14015 West Ventura 
Boulevard. 
 
GENERAL CONDITIONAL USE FINDINGS 

 
i. That the project will enhance the built environment in the surrounding neighborhood or will perform a 
function or provide a service that is essential or beneficial to the community, city, or region.  
 
The subject request is for a specialty, high-end liquor store that will provide the neighborhood and the city 
with a unique shopping experience. The applicants have extensive experience in the restaurant industry at 
establishments with specially curated bar programs. They are excited to bring unique and hard-to-find 
products directly to consumers through a store open to the public. They hope to have a range of customers 
from people who already know these specialty products to those looking to discover something new. The Type 
86 license will allow them to introduce the public to new products they may have never tried before by 
offering instructional tastings. Store staff will be experts in the products and will be able to guide customers. 
This will not be a typical store, and will provide a unique function and service that is beneficial to the 
community and city. 
 
ii. That the project’s location, size, height, operations and other significant features will be compatible 
with and will not adversely affect or further degrade adjacent properties, the surrounding neighborhood, 
or the public health, welfare, and safety.  
 
The property is already developed as a commercial building, and there are no proposed alterations to the 
exterior, so the proposed new business will not alter or significantly impact adjacent properties or the 
surrounding neighborhood. The requested hours of operation are until midnight daily, however, the Type 86 
license restricts alcohol tastings to between 10 a.m. to 9 p.m. At no time will this business operate as a bar 
with late-night alcohol tastings. Instead, the hours of operation are there to accommodate customers who 
may be traveling from another area, or who work long hours but still want to pick up something nice to bring 
home. The business is midblock on a busy commercial thoroughfare with other similar uses, and other late-
night uses. The property also provides on-site parking for customers. When all of the above is taken into 
consideration, it can be seen that the project will not adversely impact nearby properties or the surrounding 
neighborhood’s health, welfare, and safety. 
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iii. That the project substantially conforms with the purpose, intent and provisions of the General Plan, 
the applicable community plan, and any applicable specific plan.  
 
There are eleven elements of the General Plan. Each of these Elements establishes policies that provide for 
the regulatory environment in managing the City and for addressing environmental concerns and problems. 
The majority of the policies derived from these Elements are in the form of Code Requirements of Los 
Angeles Municipal Code. Except for those entitlements described herein, the project does not propose to 
deviate from any of the requirements of the Los Angeles Municipal Code.   
 
The Land Use Element of the City's General Plan divides the city into 35 Community Plans. The Sherman 
Oaks-Studio City-Toluca Lake-Cahuenga Pass Community Plan Map designates the property for General 
Commercial land uses. The lot is zoned C2-1VL, so it is planned and zoned for commercial uses.  
 
Goal 2 of the Plan is for a “strong and competitive commercial sector which best serves the needs of the 
community through maximum efficiency and accessibility while preserving the historic commercial and 
cultural character of the district.”2 This project is located within an existing commercial plaza. The proposed 
business will be a unique shopping experience that will be a source of pride for the local community. Ventura 
Boulevard is the commercial center of Sherman Oaks, and this use will complement existing businesses while 
also serving the local community, helping to achieve the goals of the Plan. 
 
The site is also located within the Ventura-Cahuenga Boulevard Corridor Specific Plan. The project is not 
considered a project per the Specific Plan since it is an existing retail space, and there is no proposed change 
of use or alterations to the exterior of the building. 
 
ADDITIONAL FINDINGS  
 
i. Explain how the proposed use will not adversely affect the welfare of the pertinent community. 
 
As mentioned above, the proposed business is a high-end specialty store meant to serve a unique clientele. It 
will not operate as a regular liquor store and will not sell any products with a low price-point. Instead, the store 
will enhance the community by offering local neighbors the opportunity to discover new products for special 
occasions. The business is a retail store and tastings have restricted hours and pour sizes, so it will never 
function as a bar. The property has on-site parking and there are parking meters in front, so patrons will not 
need to drive through the residential area to find parking. As a result of all these factors, it can be seen that 
the business will not negatively impact the welfare of the surrounding community.  
 

 
2 Sherman Oaks-Studio City-Toluca Lake-Cahuenga Pass Community Plan, page III-6 
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ii. Explain how the approval of the application will not result in or contribute to an undue concentration 
of such establishments. 
 
There are currently two other type 21 licenses in census tract 1412.02. This tract has a slight 
overconcentration (1 off-site license is allocated), however, this situation is common of commercial corridors. 
The allocation is based on the population of the census tract but does not take into account the fact that this 
commercial area services large residential areas which may not have any alcohol licenses. In addition, this store 
is meant to serve customers from outside of the census tract since it will offer specialty products not available 
in other census tracts. Given these conditions, the ABC can and does approve new licenses even when there is 
an overconcentration. 
 
iii. Explain how the approval of the application will not detrimentally affect nearby residential zones or 
uses.  
 
The approval of the Conditional Use will not detrimentally affect nearby residentially zoned properties due to 
the fact that the subject property is an existing retail store. Self-policing by the owner is essential for an 
establishment to not adversely impact the community. The applicant-owners will monitor all areas of the 
establishment in order to prevent loitering and noise.  All employees involved in the sale of alcoholic beverages 
will attend STAR training and a certificate or similar document of proof will be kept on-site at all times. In 
addition, security cameras and sufficient night lighting are maintained on the property in order to create an 
environment conducive to a responsible establishment.   
 
QUESTIONS REGARDING THE PHYSICAL DEVELOPMENT OF THE SITE 
 
a. What is the total square footage of the building or center the establishment is located in?  
 
The store is inside of a 6,330 square-foot, 1-story building. 
 
b. What is the total square footage of the space the establishment will occupy?  
 
The store will be 965 square feet. 
 
c. What is the total occupancy load of the space as determined by the Fire Department? 
 
This will be determined through the pending building permit process. 
 
d. What is the total number of seats that will be provided indoors? Outdoors?  
 
None.  
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e. If there is an outdoor area, will there be an option to consume alcohol outdoors?  
 
N/A 
 
f. If there is an outdoor area, is it on private property or the public right-of-way, or both?  
 
N/A 
 
i. If an outdoor area is on the public right-of-way, has a revocable permit been obtained?  
 
N/A 
 
g. Are you adding floor area? If yes, how much is enclosed? Outdoors?  
 
No. 
 
h. Parking  
 
        i. How many parking spaces are available on the site?  

 
15 (12 tandem and 3 standard). 

 
         ii. Are they shared or designated for the subject use? 
 
          Shared between the tenants of the plaza. 
         

iii. If you are adding floor area, what is the parking requirement as determined by the Department 
of Building & Safety?  
 
N/A 
 

       iv. Have any arrangements been made to provide parking off-site?  
 

No.  
 

1. If yes, is the parking secured via a private lease or a covenant/affidavit 
approved by the Department of Building & Safety?   

 
N/A. 
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2. Please provide a map showing the location of the off-site parking and the 
distance, in feet, for pedestrian travel between the parking area the use it is to 
serve.  

  
 N/A. 
 
 3. Will valet service be available?  Will the service be for a charge?  
 

 No. 
 
i. Is the site within 1,000 feet of any schools (public, private or nursery schools), churches or parks?  
 
See attached radius maps. 
 
j. For massage parlors and sexual encounter establishments, is the site within 1,000 feet of any other 
Adult Entertainment Businesses as defined by LAMC 12.70 B17?  
 
N/A.  
 
QUESTIONS REGARDING THE OPERATION OF THE ESTABLISHMENT 
 
a. What are the proposed hours of operation and which days of the week will the establishment be open 
and Proposed Hours of Alcohol Sales?     
   
Hours of operation and off-site alcohol sales are proposed to be 8 a.m. to 12 a.m. daily. Per ABC regulations, 
on-site tastings will only occur between 10 a.m. and 9 p.m. 
 
b. Will there be entertainment such as a piano bar, dancing, live entertainment, movies, karaoke, video 
game machines, etc…?  Please specify: Note:  An establishment that allows for dancing needs a 
conditional use pursuant to 12.24 W.18. 
 
No. 
 
c. Will there be minimum age requirements for entry? If yes, what is the minimum age requirement and 
how will it be enforced?  
 
No, this is a retail store with no age requirements. Patrons who are under 21 are welcome to enter the store 
and purchase non-alcoholic items.  Anyone who wishes to purchase alcohol will need to be 21 years of age or 
older and must show proper identification at the time of purchase. In addition, the alcohol tastings which will 
be offered in conjunction with the Type 86 license will be limited to patrons 21 years of age and older. The 



 
 

9 
 

store will check IDs of anyone wishing to be involved in the tastings. The tastings will occur in a back area of 
the store, so it will be convenient for staff to cordon off an area for tastings and ensure that no one under 21 is 
allowed anywhere near the alcohol consumption. 
 
d. Will there be any accessory retail uses on the site? What will be sold?  
 
Yes, they will sell hats, shirts, bottles, glassware, bar supplies, and other related items. 
 
e. Security 
 
        i. How many employees will you have on the site at any given time?  
 

There will be approximately 2 employees on-site at any given time depending on the day and time.  
 

       ii. Will security guards be provided on-site?  
  

No.  
 
 1. If yes, how many and when?  
  

N/A 
 
       iii. Has LAPD issued any citations or violations? If yes, please provide copies.  
 
       No.  
 
f. Alcohol 
 

i. Will there be beer & wine only, or a full-line of alcoholic beverages available?  
 

A full line of alcohol. 
  
        ii. Will “fortified” wine (greater than 16% alcohol) be sold?  
 
        Yes, high-end fortified wine such as port, marsala, sherry, or vermouth may be sold. 
 
        iii. Will alcohol be consumed on any adjacent property under the control of the applicant?  
 
        No. 
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        iv. Will there be signs visible from the exterior that advertise the availability of alcohol?  
 

There will be interior alcohol displays visible from outside due to the fact that this is a very small store. 
 
        v. Food 
 
                  1. Will there be a kitchen on the site?  
 

No. 
 

                  2.  Will alcohol be sold without a food order?  
 

Yes. There is no food.   
 
                  3.  Will the sale of alcohol exceed the sale of food items on a quarterly basis?  
 

Yes. 
 
                  4. Provide a copy of the menu if food is to be served. 
 
                   N/A. 
 
       vi. On-Site 
 
                   1. Will a bar or cocktail lounge be maintained incidental to a restaurant?  
 
                    No. There is a rear tasting room, but it will be for Type 86 tastings only. 
 

a. If yes, the floor plans must show the details of the cocktail lounge and the   
separation between the dining and lounge facilities.  

 
N/A. 

 
                   2. Will off-site sales of alcohol be provided accessory to on-site sales (“Take Out”)?  
 
                   Off-site sales are the main use of the business. 
 
 a. If yes, a request for off-site sales of alcohol is required as well.  
 
 Yes.  
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                   3. Will discounted alcoholic drinks (“Happy Hour”) be offered at any time?  
 

       No. 
 
       vii. Off-Site 
 

1. Will cups, glasses or other containers be sold which might be used for the consumption of 
alcohol on the premises?  

 
                      No. They will sell glassware, but it will be to take home. 
 

2. Will beer or wine coolers be sold in single cans, or will wine be sold in containers less than 1 
liter (750 ml)?  
 
There may be specialty products which are sold in smaller containers. 

 
viii. Contact the CA Department of Alcoholic Beverage Control (ABC) regarding its 
requirements.  
 

CALDERA BILL (CA Business and Professions Code Section 23958 and 23958.4) 
 
a. Is this application a request for on-site or off-site sales of alcoholic beverages?  
 
Both. 
 
         i. If yes, is the establishment a bona-fide eating place (restaurant) or hotel/motel?  
 
         No. 

 
          1/28/2021 DG 
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